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A report presented by
_______ the Coffee Association
_______ | of Canada

| of Canadians aged
18-79 who drank a
coffee yesterday in

- ; October, 2020.

—————————— ‘.‘ This is steady vs. 2019.
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) In April 2020, the Coffee Association of Canada
s pivoted the annual coffee drinking study to a
= monthly tracker. The data below reflects a highlight

reel of Canadians’ beverage drinking behaviour
during COVID-19 from April-October, 2020.

e e o . e e i o

ol —— e e ————— e e e e —

Following the declaration of COVID-19 as a
Fus At BT e I-\VERI-\GE NUMBER UF COFFEE CUPS CONSUMED
at-home orders, Canadians hunkered down. PAST DAY

Despite the many changes to our daily lives,
coffee consumption was steady.

COFFEE CONSUMPTION Past-Day Coffee
Drinkers Aged 18-79
72* 69* 71* ! ! _
had a coffee in the April October

past-day in 2019 2020 2020

s ot PERCENTAGE WHO HAD A COFFEE
PREPARED IN-HOME YESTERDAY

2019 (PRE-COVID-19)  OCTOBER 2020

w 8% 87*

As lockdown restrictions shifted and the seasons changed...

@@ @F PASTHINEE WITH THE WARM WEATHER RECOVERY AND

GIFFEE DRITTERS g S ARETURNTO
BUUGHTAGUFFEE USING ﬁEﬁE“T’H:[T;mﬁ“AgFT il ~ " NORMAL
THE DRIVE-THROUGH CONTINUES.
(VS. 18% IN 2019).

@ HAD A COFFEE PREPARED
ENEE EREEEN AT WORK, THE HIGHEST @\
mEaE EEERES SEEN SINCE APRIL.

COFFEE AND TAP WATER ARE THE MOST COMMONLY CONSUMED BEVERAGES
|
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Percent Canadians Aged 18-79 Drinking Yesterday (October 2020)

| |
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